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Unit 6: Social Networks

By the turn of the 21st century, social media had become a growing global force as
technology advanced, the cost of digital devices dropped, and the percentage of
people using social media increased. Indeed, interest in creating digital profiles,
building relationships and collaborating on content online has grown worldwide,
especially among young people. This phenomenon caught the attention of many
educators, prompting research and experiments on the educational uses of social
media.

The term "social networking” came into use in the mid-1990s, and various Internet
thought leaders took credit for coining it. Among them was Darrell Berry, a Tokyo-
based web strategist and founder of a digital environment. He used the phrase "social
networking spaces” in a 1995 essay predicting how the Internet would evolve.

However, many academics date the official beginning of social networking to 1997,
when CompuServe created a short-lived social network called SixDegrees.com. This
site provided features that would soon become hallmarks of social networking sites:
user-generated profiles and a visible list of connections. Registered users could create
a profile and a public list of friends, announce their school affiliations, and send instant
messages to other users. At one point, SixDegrees.com had over a million registered
users; however, both CompuServe and SixDegrees.com emerged during the Web 1.0
era, before people were used to interacting in digital spaces. SixDegrees.com closed
in 2002, considered by many to be technology ahead of its time.

Social networking gained popularity in 2003 with the creation of the Friendster social
networking site, which quickly grew a following. That same year also saw the launch
of the social networking sites “LinkedIn” (a space for professional networking) and
“MySpace” (a space for musicians, artists, and general socializing). In 2004, “Facebook
for Harvard Students” was created as an extension of the print “facebook” for college
students. Soon after, more social platforms followed, quickly making an impact on
popular culture. “YouTube” (launched in 2005) became a prominent space for video
sharing. “Twitter” (launched in 2006) is an indispensable platform for microblogging.
“Pinterest” (launched in 2010) is considered a prominent place to curate visual
information related to a topic of interest. “Instagram” (launched in 2010) is a famous
place to share photos and short videos.

Although social media is often associated in popular culture with youth, its use is also
growing rapidly among older people. For the first time in 2015, more than half of all
American adults 65 and older who were online were members of Facebook. That
represented almost a third of the elderly in the country. However, the largest
percentage of social networking users are teenagers, already in the United States, 71%
use more than one social networking site.
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Image 1: Evolution of social networks. Source: Future Marketing

1. Uses and utilities of social networks

1.1. Uses of social networks
Although social networks are difficult to define because these technologies change
frequently due to use, many agree that social networks include digital technology, in
which users connect with other users by sharing content.

In general, the different types of social networks are:

- Wikis (for example, Wikipedia);

- Blogs (for example, Blogger);

- Micro-blogging services (for example, Twitter).
- Video sharing services (for example, YouTube).
- Photo sharing services (eg Flickr).

The inclination towards a social network for a company is not a matter of choice, but
rather of necessity. For this decision to be productive and transmit the best image of
the business, it must be relevant, in terms of the quality of its digital presence. In
fact, no social media is the same. The choice of network is directly tied to the DNA of
your business and the types of content you want to promote and the audiences you
want to reach. Therefore, before deciding to create an account or page, you have to
think carefully about the relevance of the media that allow you to transmit your
content and reach your audiences.
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Image 2: Social media overview

Source: Aprovéchate de social media

Below is an overview of the most used social networks today:

Facebook: It is a social network that allows you to share any type of content (texts,
videos, images, share links, etc.) and have a conversation with your
audiences.

Twitter: The public that uses it, is generally young people between the ages of 15 and
34. Almost 70-80% of journalists are on Twitter and the majority are men:
politicians and public authorities, actors, athletes, etc. Twitter has become
one of the main sources of information in real time. All events are visible
and it is what gives this platform both power and risk. This is a micro-
blogging platform, which means that your posts are limited in characters,
about 160 symbols to make a message.

LinkedIn: Professional network par excellence. In addition to working on your
employer brand, it allows you to distribute quality content, directly or
indirectly related to your business, with professionals and prospects
(information) from your sector of activity, providing greater visibility
through your collaborators.

Google+: Since its launch in 2011, this network has been thought of as an alternative
to Facebook. Despite Google's efforts to enforce it, Google+ hasn't really
captured the attention of its audience. With 300 million accounts worldwide.
But user activity is still relatively low, except in some sectors such as digital
marketing or new technologies.

Pinterest & Instagram: They are applications that allow the distribution of information
under a visual that is experiencing strong worldwide growth in terms of use,
mostly by young people. Very useful, therefore, for a company with a visual
activity and for e-commerce. Like Twitter, fashion and sports celebrities (as
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well as reality shows) have a large presence on Instagram, among other
things, with the in order for your audience to follow your activities. It is a
platform that allows you to create your content in the form of images,
videos, but also to broadcast an event live.

YouTube: Since its creation in 2005 and its subsequent acquisition by Google, the
platform has been gaining ground thanks to its video content. Today,
YouTube has one billion users around the world. An advantage that makes it
an essential network in the daily life of Internet users. The number of hours
of playback per month on YouTube increases by 50% every year, while every
minute 300 hours of video are uploaded to the network. It is a useful
platform for sharing and promoting your videos.

1.2. Uses of social networks
Social networks create the potential for users to meet and connect with new people.
The structure of many social networking sites centres on the profile of a user and their
"friends". This label may be inappropriate, as users are often not friends with each
other in the traditional sense of the term. The reasons why people connect through
social networking sites vary.

Many social networking sites have features that allow users to write messages to their
friends, either publicly or privately, and occasionally make new connections. In
addition, these sites are increasingly being used for less personal projects, such as
promotional campaigns that spark mobilization at local, national and international
levels. Which has made them gain popularity as spaces to meet, collaborate, create
and learn.

Among the main utilities of social networks, the following can be mentioned:

e Create link: This is the main reason for a company to invest in social networks.
Create a link with your community, to request it, ask for its opinion, ideas,
participation in events, etc., also becoming a reliable and credible source of
information for them, by answering their questions and interacting with it.

e Keep touch: Among the people who follow each other on social networks, all
kinds of profiles are “hidden”. Volunteers, partners, other companies,
journalists, people simply sensitive to your issue, etc. Maintaining contact
through social networks increases the possibilities of collaboration and
exchange.

e Create a potential distribution network: Your followers are ambassadors of
your company. Your contacts include people “capable of” and “prepared to”
spread your messages and comment on your products. Thanks to them, their
social networks can gain popularity and interaction. Ambassadors do not exist
if their presence on social networks is not qualitative and regular.

¢ Communicate at a lower cost: Of course, with “social” communication, there
are no printing costs. However, this communication requires a time-consuming
presence on social networks, because without this, you will not be able to
create links, maintain contacts, create a potential distribution network.



- Module 1 - Digital Skills for Green Entrepreneurs
Unit 6: Social Networks b

Co-funded by the

GREENWORAL European Union

2. How to do business on social networks?

2.1. Steps to follow before doing business on social networks
Before embarking on an unfamiliar environment, it's important to explore the
platforms and spaces you want to get started with. Also, it is important to know the
objectives to be achieved, to allow a better definition of the tool and the social
network that best suits the business. This implies a preliminary analysis, which will
allow you to orient yourself in the right direction and at the right pace, addressing the
right people. The steps to follow would be the following:

1- Analyze the environment.

2- Understand how it works.

3- Know your strengths and weaknesses.

3- Identify the audiences you want to reach.

4- Define the objectives to be achieved: For example: create a community of
supporters (fan club), federate the community, make yourself known, promote
social or expiration actions, run campaigns, etc.

5- Make an inventory of your digital tools (websites, social networks, blogs, etc.).

6- Understand and manage electronic reputation to be able to interact directly
with Internet users, but also to be prepared for any type of criticism.

2.2. Electronic reputation management
Electronic reputation (also called cyber reputation) is an extension of company
reputation, and reflects what is being said about you on the Internet.

For example, a company that invests a lot of money or effort in the local development
of its country, but because it does not have social networks or does not communicate
it well in them, nobody will be able to find out who it is and what it does, or worse, it
is transmitted a false image of what it contributes to society, which generates negative
criticism.

Negative reviews can degrade a brand, and affect member trust. Therefore, a
reputation management policy must be implemented, based on the following points:

e Have a positive media impact: It is very important to have a good relationship
with the press and maintain permanent contact to communicate about your
products and services.

e Take care of its members: The members that make up the digital community
are the ambassadors of the company/organization/association. You have to
take care of them and listen to them, since they have the ability to impact
reputation towards a positive or negative image. This audience is important to
your digital image.

e Analyze the contents and statistics carefully: In order to know the digital
reputation that the company has, it is necessary to analyze the behaviour
around previous publications, as well as the statistics of the page.
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2.3. Communicate on social networks
Before communicating on social networks, a strategy must be put in place, which
allows the sharing of global and relevant linked content. Therefore, a series of
questions must be answered:

 Why am | doing a digital strategy? What do | want to achieve? Notoriety,
brand, publicity...etc.

* Who? Who do you want to address? Several target audiences => messages
adapted to their needs and objectives.

« What? It is what defines the editorial line of the page

« What can be published? Current affairs, articles, events, videos, photos,
testimonials, storytelling, etc.

« When? The frequency of transmission of the message.

Indeed, it is very important to target the audience you want to talk about, so you have
to know its members and partners. In this case, the free Google Analytics tool can be
used, which allows to know the age, the distribution by sex, the interests of the
visitors, the geographical area. This information is very important for defining the
digital communication strategy and allows you to personalize messages, establish the
tone, content, formats and more, and defines the editorial line of the page.

The content to be published must always follow the same tone and the same direction,
avoiding deviations from the predefined editorial line. It is important to explain what
the company does, define its purpose, defend its values and expose its services and
products. You have to humanize the relationship with Internet users and speak from
the heart to the audience, and take into account the comments that allow you to
develop visibility and increase the identification of the page.

Undoubtedly, you must have representative images and photos, since they allow you
to attract a larger audience, but beware of image rights problems. The same happens
when studies or statistics are chosen, you always have to contextualize them and cite
the original sources.

Examples of publications that can be made: Interviews, the photo of the week,
business successes, press articles related to the product or service, etc.

When preparing the content, you can also list the people who can get involved to give
the content a boost, such as influencers, sponsors, or volunteer helpers.

It is important to remember the need to maintain good relations with the press, since
a large percentage of journalists have accounts on social networks.

As for the frequency of transmission, there is no rule, it generally depends on the
country, the age and behaviour of the visitors, the content and the objective you want
to reach. The same happens with the schedules, a specific time cannot be defined,
although many studies favour the schedule between 5:00 p.m. and 10:00 p.m. and on
weekends, with an average of 3 publications per week. For this reason, an agenda for
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publications (Editorial Calendar) must be put in place to plan publications, whether
free or paid.

Also, it is highly recommended to use social networks for content planning and
organization, such as Tweetdeck and Hootsuite, which allow content to be curated and
broadcast through an editorial calendar.

Examples of mistakes that can be avoided:
 Texts that are too long.

» Not having the same editorial line for the same business in the different social
networks.

« Spelling errors or poor writing quality.
» Use a writing/content format similar to press releases.
» Address issues that are not current.
Frequent questions:
Q: Is it better to post a video on Youtube or directly on Facebook?

A: Better directly on Facebook because autoplay drives more views, and Facebook
streams more videos uploaded directly to the site than links from Youtube.

Q: What elements should be taken into account when preparing the content?

A: The sociodemographic description of the usual audience, the originality of the text,
the statistics to see the peak hours, the relevance of the content. It is important to be
aware that you are writing to humans and not to Google robots, you have to vary the
words and avoid texts that are too long. This turns the Internet user into a sensitive
volunteer, who will make the publication more visible.

Q: What is the best social network to promote your business?

A: There is not really a good and a bad social network, it depends more on the public
you want to reach and the goal you want to achieve. If the objective is to find work
partners or recruit them for your business, the best option would be LinkedIn, if the
objective is to advertise a product or service, Facebook or Instagram are considered
good options, even if they are not directed to the same category of people. If the idea
is to give the business more visibility with the help of the press, you have to choose
Twitter.
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3. How to create a page on social networks?

3.1. Create a Facebook page
Before we begin, the first thing we should know is that currently it is not possible to
create a Facebook page for companies without it being associated with a personal
account or profile (which will be designated as owner/administrator).

First we have to create a personal profile, which will later manage the company's
Facebook page. Facebook is free, they only charge us when we advertise. We must
bear in mind that in order to open a Facebook page, the first thing we need is a Google
account, that is, an email from gmail.com, so if they do not have it, they must be
created.

With Gmail we can now open a Facebook account. In the browser, we put "Facebook”,
and we access the one that tells us to register. We follow the steps that they tell us
by adding what they ask for, it is important that at the end of everything they are
accepted: the conditions. They will send us an email to the email with a key.

The page is already created, we have to complete the profile:

« c u www.tacebook com 4 B 6 :
1 Aphew * Bockma Q@ G Mrapetie G Amutadordels
- fl — j\ . e s ST e ‘
ama Garda Hema Inma, te damos la bienvenida a Facebook CTea pagings, anuncios, eventos y mas  x
il UMiaes noticies Sube una foto del perfd
Q) Vessemn
T8
Eptees m
7 7o damon by binmes
© Guwp
Hacer una fote
¥ Pagnas ‘
{53) Eventos
a8 v d
ase 0 Ot yabap
o
@ Plblle Chat 7 n 0

Once the profile is created, they can put a photo, if they wish, what is important is to
configure the privacy to authorize and prevent certain people from accessing their
data.

In the following image, it is specified how privacy is edited:
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It is also advisable to enter the biography and modify who can publish on your account.
This allows everything to go through you before others can see it and avoids problems
if someone does not want to share certain information with your entire contact list.

a o

One of the most important things that you also have to indicate is if you want
notifications to reach you, or not, and in what way.

€ 5 € O & hips/wawfacebookcam t B e

me- — —— -

Configuracion de las notificaciones

It is important to remember that these first stages are related to the creation of a
personal account, which will serve as the administrator account of the professional
page.

Now we are going to create the company page that will be associated to this personal
account that we have just created and also to the associated gmail email.

To do this, we are going to enter the personal Facebook profile created with the
username and password that have been chosen and click on "Create™:
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Configuracion de las notificaciones

[ “ 8o

In this example, a Facebook page of a dental clinic is created, so you have to mark
"Company":

.fl:—;-.:..--. EY ®ems wmicn  Guscwamgos  Cres

Crea una pagina

CONBCTE I eMpresa, 8 i Misme o & Dy CAUSA Con 13 COmUNidad de personas de Facebook en a0 & Munco. Pars empezar, elge una calegoria de i pégna

I

& e

Empresa o marca Comunidad o personaje publice
Empezar Empezae

The first thing would be to assign a name, and it is advisable that it be exactly the
same as the name of the business created.



- Module 1 - Digital Skills for Green Entrepreneurs

Unit 6: Social Networks Lk
Co-funded by‘the
G R EENWO RAL European Union
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Now, it is about filling in the information that they ask us:

Crea una pagina

Comects s empros3. 3 8 mismo 0 3 fu CaUSS con 1 ComuNiiad de Personas de Facebcok en 10do ol MUNdo. Pars empezar eige U3 Calegoria de 1 pging

Empresa o marca
Page Name

Categoria

Oertsta § cimes owre

Oweccas

Phose Number Optors

Comunidad o personaje pablico

In addition to the company data, it is required to put a cover photo and a profile photo
on the page.

= ™~ —— -

ARade una foto det perfil
Alade 1 1000 Dara QUe 1S PEISONES PUECHN enconiiy U pagna

L m

The photos must represent the identity of the company; therefore, it is recommended

that they be attractive photos of the company or the team. If you don't have photos
available, you can post them later.

Be careful! Facebook may ask you to verify your account, for this they will send you
an SMS with a code to your mobile.
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iTe damos la bienvenida a Facebook!

To see the company page, we have to go to the upper bar, click on the arrow and we
can start entering information.

Important things to remember:

e The e-mail that you have created, and your password ARE IMPORTANT,
there you will receive all notifications from both Facebook and friends.

e To enter the company "Fan Pages" you must first enter your personal
profile with your chosen username and password, as you always do in
your profile.

e Already in your profile, with the upper left arrow (as we have seen in
the last slide, we enter our Fan Pages.

3.2. Create a page on Linked In
LinkedIn is a corporate, business and employment oriented social community. Starting
from the profile of each user, which reveals their work experience and skills in a true
work curriculum, the web connects millions of companies and employees.
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Founded in December 2002 by Reid Hoffman, Allen Blue, Konstantin Guericke, Eric Ly
and Jean-Luc Vaillant, this network was launched in May 2003, and has always been
geared towards professional groups.

LinkedIn has had significant growth in recent times and has evolved from being a social
media channel dedicated to recruitment to one where value-added information from
different professions is shared.

LINKEDIN: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AUDENCE THAT MARKETERS CAN REACH WITHA NKEDIN

TOTAL POTENTIAL REACH INKEDIN } 3 X TER-ON-QUARTER CHANGE YEAR-ON-YEAR CHANGE
OF ADS ON UNKEDIN vs. TOTAL POP ! N LINKEDIN AD REACH IN LINKEDIN AD REACH

in

808.4 +2.3% +11.1%

MILLION +18 MILLION +81 MILLION

FEMALE LINKEDIN > MALE UNK
RNET USERS vs. PO Q D18 vs. TOTAL LINKEDI « vs. TOTALL

Q d

Image: LinkedIn Stats
Source: Hootsuite Digital Report

LinkedIn is a necessary social media channel for all companies that want to use this
channel as a communication and marketing channel.

The most important age range for this social network is from 25 to 34 years.

LINKEDIN: ADVERTISING AUDIENCE PROFILE

SHARE OF LINKEDIN'S ADVERTISING AUDIENCE BY AGE GROUP AND GENDER

* Hootsuite
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To use LinkedIn, the first step is to register at the following link: www.linkedin.com

Linked i -

Mas de 200 millones de profesionales utilizan

Linkedin para intercambiar informacion, ideas y
oportunidades

Hombre:

Apellidos:
okt Manterte infarmada sobre b acdns yiu sector Cprren
electronico:
Contrasena:

6 0 més caracteses

&Y wow whuaric e Linkedin?
Inicis sesion

After filling in your information, Linked In will ask you if you want to know which
contacts from your email are on LinkedIn, you can complete this step or ignore it by
clicking on "Skip this step”.

Linked [fi].

Pazo1ded

ol
“ []g] Buscaen tus contactos y conectar con la gente que conoces.

“Tue-mail | fatima@walnuters.es

* Email contrasedia:

Omiir este paso

a que el campo es obligatorio

The next step is to fill in the details of your location, profession, and place of work.

Once the mandatory data is filled in, you must go complementing and editing all the
sections of the profile. It is important to remember that this social network is
professional, so you must try to put all the details of your professional experiences,
educational career, photo, skills and recommendations, details, etc.


http://www.linkedin.com/

Module 1 - Digital Skills for Green Entrepreneurs
Unit 6: Social Networks

Co-funded by the
European Union

GREENWORAL

Fitsma Espejo

Linked TR . o0 e cuenta Base)

* (Vamos a empezar!

Esias 50N Mounas de 133 COSIS QUe Vamos 3
totar

e @ Expetiencia
4 Fd @ Educacion

Hayet KERRAS Ay il i de
Sackeran:a en alisnars dec I kdenizn de i racany T ke @ Pt
oy A . afin i el o '

i e 10 =
2 o g Aptitudes y conccimiontos

raburaddermass & Campary cue add huswcaperseal yae-n X Dotatles
Ardcrao.s vidcoames aur Loosdoesn w s ol o, ‘
Mame e aoulez Camaay.r

@ PMua cémo ha mejorado tu perkll

When filling in the professional experience part, you will notice that if the company is
registered in the LinkedIn database, it will appear as you type its name. When it
appears, you must click on it.

Experiencia

Nombre de la empresa ©

Carge *
Ubicacian
Periodo *
Selecciona El — | Selscciona E
L Traoajo aqulaciusiments
Descripcion
----- Dics

You must know that most of the fields are not mandatory, but the more you specify,
the more value is provided.

In the same way that the experience has been completed, we now move on to the part
related to academic training:
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Once this part is finished, we find a tab called "Extract”, where we must summarize all
the experiences and professional objectives, in addition to the skills and work
aptitudes. It is about showing how we differ from another person in a summarized way.

Ariadir extracto bt

Vamos a anadir tu extracto.

As for the section related to the management of recommendations, it is separated by
three tabs "Received’, "Sent” and "Request a recommendation / Make a

recommendation”.

In the case of recommendations received, you always must approve them to make
them public or hide them from the profile if you don't want to show them. Also, in this
case we have the possibility of requesting that it be modified.
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€ Recomendaciones +

Enviadas

=y Siham BABA KHELIL - Ter
A E-Business Develop: ommunication Manager

ervisaba directamente a Hayst

AN

Hayet is part of my Communication team at Les Nomades Algériens. She is a very reactive and resourceful
person, the kind of person you can rely on to provide you with good quality work. She will also allocate time
and bring new ideas during brainstorming sessions. She is a very good team player.... | hope you get the
chance to work with her.

Dra. Nassima Kerras - 1= /
Docteur en Sociolinguistique
18d Dra. Nassima supervisaba directamente a Hayet

nbros de Linkedin Activado ()

Hayet ha colaborado conmige en varias traducciones con las combinaciones linglisticas siguientes (espafiol,
arabe, francés), y ha mostrado una profesionalidad en su trabajo. Una persona muy precisa y centrada,
transmite la seguridad de una apuesta acertada. Tiene cualidades importantes y un futuro por delante.

Mehdi LAGHA - Ter
B2B2C | Telco, FMCG

Digital Trade Engagement | Consumer Engagement | VAS & Content | Ul & UX

30 de 1 Aehdi trabajaba con Hayet, pero en distintas empresas
@ Todo s de LinkedIn 7:-'5::()

J'ai eu l'occasion de collaborer avec Hayet KERRAS a I'AECID mais 3ussi au sein de I'association Les Nomades
Algériens et je peux garantir que c'est une personne intégre, qui n'hésite pas & vivre pleinement chaque
expérience et 3 relever tous les défis auquels elle est confrontée. Je la recommande vivement!

In the same way, in the "recommendations sent” tab you can manage the
recommendations written and sent to your contacts.

Recomendaciones + 7

Recibidas

) Riad Bekhechi- Ter
y Directeur des ressources humaines chez EHP CHIALI

3 de marzo de 2015, Hayet trabajaba con Riad, pero en distintas empresas

J'ai eu plusieurs occasions de travailler avec M.Bekhechi auparavant mais plus le temps passe plus je suis
surprise par son professionnalisme et sa disponibilité. Riad est quelqu’un de trés attentif avec un esprit de
responsabilité comme on en voit pas partout.

Si un jour j'étais amenée a ouvrir & gérer ma propre entreprise, il serait la premiére personne a gui ... ver mas
., Anés Houari - Ter
' 360° Communications Consultant
15 de noviembre de 2012, Hayet trabajaba con Anés, pero en distintas empresas

Ayant collaboré avec Anés Houari a plusieurs reprises, J'ai tout de suite pu voir en lui une personne a part
entiére. Notre premier contact professionnel s'est fait a travers de 'Agence Espagnole de Coopération
Internationale pour le Développement, et j’ai été agréablement surprise par son sens de I'organisation et de
la communication. .. Ver mas

nwon

In the same tab on the right, if you click on the "+" two options appear "Request a
recommendation / Make a recommendation” that allow you to ask your contacts to
recommend you or make a recommendation. This provides an advantage at search time
because people with recommendations appear before people who don't have any
searches.

The quality of the recommendation is important, so you must personalize it.

In the case of opting for the "Request a recommendation” option, a tab appears where
we are asked for the name of the person to whom we want to request this
recommendation, in our case we have put "Francisca Rosique Contreras”, and it gives
us the possibility to continue:
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Solicitar una recomendacion >

Ayiudanos a personalizar tu solicitud.

sterisco indica que es obligatorio

;A quién quieres pedir que te recomiende?

Buscar a personas”

l ﬁ Francisca Rosique Contreras l

1oz  Continusr J

Once the name of the person has been entered, a tab appears in which we are asked
to indicate the relationship we have with this person, the position we had at the time
of this collaboration and fill in the message that we want to send in a dedicated space.
to this person:

Pide a Francisca que te recomiende. >

Aytdanos a personalizar tu solicitud.

g Francisca Rosique Contreras - ler

:De qué conoces a Francisca?

Relacion™

| Selecciona una opcisn - |

Cargo en ese momento®

| Selecciona una opcisn - |

Hola, Francisca. ;Podrias recomendarme?

-~ =~ "
[ Volver ) Enviar
e vy

nJ
[+%
0
T

As indicated above, it is important to fill in the maximum number of fields, even if
they are not mandatory because the more information the profile has, the better rating
it will have.

Afadir al perfil x

Esencial Y

Anadir acerca de

Anadir educacion

Anadir puesto

Anadir descanso profesional

Anadir aptitudes
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. ganaras credibilidad y ten

Anadir elemento destacado

Anadir licencias y certificaciones

Anadir cursos

Anadir recomendaciones

Adicional ~~

Da un toque

Anadir voluntariado

Anadir publicaciones

Anadir patentes

Anadir proyectos

Aradir reconocimientos y premios
Anadir calificaciones de pruebas
Anadir idiomas

Aradir organizaciones

Aradir causas benéficas

Once the previous sections have been completed, it is important to find out if the
profile, email preferences, groups, the rest of the information are complete, and the
account is configured correctly. The advantage of LinkedIn is that it always offers an
assessment of the level of complementarity of the account and suggests some
improvements. In the case that follows, for example, it tells us that we have reached
the intermediate level and that we are two more steps away from reaching the Star
level, so we must specify where | work and add a summary to highlight my personality
or work experience "Add extract”:
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g Universidad Politecnica de
“¥* Cartagena

Doctoranda en la Universidad Politécnica de Cartagena

Cartagena, Regién de Murcia, Espaiia

Mas de 500 contactos

Informacién de contacto

En busca de empleo Z
Afade cargos y ubicaciones que te interesen
Mostrar detalles

Sugerencias
© Solo para t

Intermedio

Comparte que estas buscando personal y atrae 2
candidatos cualificados.

x
o

Completa 2 pasos para alcanzar el nivel Estelar

—

[y D6Ndle trabajas?
Los miembros que incluyen al menos un cargo
reciben hasta 3,5 veces mas visualizaciones del

perfil

(" Afadir puesto )

Escribe un resumen para destacar
o—

tu personalidad o experiencia
laboral

Los miembros que incluyen un extracto reciben
hasta 3.9 veces mas visualizaciones del perfil.

(_ Anadir extracto )
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Mz infarmaciin

Otros perfiles vistos

Ouarda Lina Bensehamdi -« 2°
Enseignante chez université oran 2

( &+ Conectar )

Louisa Ferhi - Ter
Responsable Marketing &
Communication chez ADEX...

y N
@
(8 conectar )

Sanaa BENHABIB - 2°
Cadre financier chez Agence

Fonciére Oran

(4 Mensaje )

sarah lammali - 2°
A étudi€ & Université usthb

p
\ ! Mensajes
L )

To do this, it would be enough to click on the two boxes to add posts or add extracts:

Anadir experiencia

:Dénde trabajas?

x Afadir extracto

Vamos a anadir tu extracto.

obre tus aptitudes. La gente suele

[ seteccio -
A&s e los tipos de empleo

No

I P.ej Esf I
v este

[es ~ | [ Ane -

One of the most important features of LinkedIn is that it allows you to search for
contacts and jobs, and that is what we are going to analyze below:

To add contacts, the easiest option is to start with the suggestions offered by the
LinkedIn platform. Once you have a few contacts, the social network suggests friends
that you select based on its algorithm. In general, they are acquaintances or people
that the network believes you are interested in because of their Curriculum or

activities like yours.

These suggestions are found in the “My network” tab, at the top:
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¢

¥  Publicidee

m Q Buscar
(&8 ) e

Paginas 656
E Newsletters 69

# Hashtags 6

Mostrar menos ™

Ver todo

0SS CHULAS
A4 PROFES.

Santiago Martinez Ortiz
Coordi or en Goiztin

See who's hiring
on LinkedIn.

( Seguir : ) ( Seguir )

g What can | do fo°? - g lllll‘llﬂﬂPER‘ElZCRES;g

Accion contra el Hambre Ce... Maria Jose Morales Laura P

Por la Accion, contra el Hambre

t Seguir ) ( Seguir ) ( Seguir )

informacion

hayet k@hotmail.com ]

Gente de Oran Algeria Jobs que podrias conocer Ver todo

Continuar

Mas opciones

Amine Kicha Moktfi Djilali Walid Haider Zakaria Mohamed ...

superviseur commercial superviseu superviseur vente et Docteur en pharmacie

securité envi distnbution

@D 25 contactos en comin & Oran Aigeria Jobs 19 contactos en comin & Oran Algeria Jobs

( Conectar ) ( Conectar > < Conectar ) C ﬂ“ Mensajes

Linked [l Linkedin Corporation @ 2023

In general, LinkedIn identifies contacts by three degrees of closeness. Those who have
a "1°" next to their name are those who are already on the friends list (added
previously), those who have a "2°" next to them are friends of their contacts and those
who have a "3°" next to the name, they are third-party contacts, that is, friends of the
friends of the people who are in your network of contacts.
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Otros perfiles vistos

Quarda Lina Bensehamdi -
Enseignante chez université oran 2

&

(s Conectar )
\l L e d J

Louisa Ferhi
Responsable MarkEting &

Communication chez ADEX...

T
&S

| ¥ Mensaje )

sarah lammali - @
A étudié & Université usthb

o ",
f !

.
| =m* Conectar ’J

%

Sanaa BENHABIB - @
Cadre financier chez Agence
Fonciére Cran

o ",
f

| | . \|
. & Conectar J

.

Thanina Takherboucht

Data analyst

G @ 9O

Ny
qu Mensaje )

W Nedjma SAADI -2

supenviseur regional centre

=

|+ Seguir )

The steps to follow to do a search on LinkedIn are simple, first you have to go to
"search” and write the name of the person you want to search for, in our case it will
be "Francisca Rosique Contreras":

¢

Publicidzd

o0
m Q suscar ‘_p = - & 9‘
= Empleos  Mensajes

Gestionar mi red Invitaciones Gestionar

When searching for your name, we will get one or more proposals about this search,
with the possibility of further refining the search by people, for example, by
publications or using other filters (region, job position, sector of activity, etc.).
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¢

Publicidad

Empresas Grupos Emplecs Productos Servicios Eventos Cursos Instituciones educativas odos los filtros

g Francisca Rosique Contreras - 1=

Murcia y alre
‘5‘@ 6 contactos en comdn
TN
T (Ve i j(a)
\V_r perfil [cmp\eto) \%/

Francisca ha compartido la publicacién de Cloud Incubator HUB + 1 afio

El préxime dia 7 de julic tendra lugar la 3* edicidn de Space
Endleavour Tech Games: 10 interesantes emprasas y 2 mesas
redondas que amrojan luz sobre el encuentro entre ...ver més

loT Tribe Tech Games: Space Endeavour
Cohort #03
Space is open for business and is becoming a key

o2

Otros usuarios han visto

Alesandro Bravo - 3er y demis
Estudiante en Universidad Polit...

Conectar
3 Guillermo Gracia Navarro
.20

Estudiante en Universidad Polit...
Mu

JICT. Asociacion

(“conectar )
(_Conectar )

‘ Angel Torres Soto - 2°

Another of LinkedIn's specificities is that it allows contacts to be classified by labels,
within the "my contacts” tab, by type of company, location, sector or recent activity.
For this reason, we have to go to "My network”, then click on "contact” and choose the

option "search using filters":

m Q\ Buscar

24.133 contactos

Ordenar por. Agregados recientemente v

Chahinez Hamedi
octeur en bic

hnologie des organismes aquatiques

ginesr + Master's degres in Biotechnology a

Amel Salhi
[ nniste

chafai bouzegag

o

nager chez Amenhyd

pactful teaching & learmning

Q Buscar por nombre

nd Health

her - sustainability in business & education, social

® = & ® » g

nicio Mi red Emplecs Mensajes  Notificaciones Yow

¢

Publicid:

Gestiona los contactos importados y
sincronizados

Buscar usando filtros

Afiadir contactes de |3 agenda

|/E iar ji \\ .
ses
\_Enviar mensaje )

informacién

Tu direccidn de email

IMé&s opciones

Enviar mensaje e

See who's hiring
on LinkedIn.

lrEnviarmensaje\\ wee
. A
( Envi e )
\_Enviar mensaje )
|/E i e )
\_Enviar mensaje )

et Envi i ) ees
\En\narmensa]e}

Linked M | invanin ramarstion 2 2002

By clicking on search by type of filters, we are offered the possible search options: by
person/company, by relationship level, by location, by current company, or using other

filters as shown in the following image:
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m Q suscar : al - = w 9 b . @
nicio Mi red Empleos Mensajes  Notificaciones Yo Publicidad
i
Personas ¥ @ Ubicaciones * mpresa actual ¥ Todos los filtros Restablecer
i SN
Aproximadamente 24.000 resultados
¢ . Rebeca Garcia Martinez « 1zr Mensaje Seewho's hiﬁng
= Directara General F.C. Cartagena, S.AD. .
o on LinkedIn.

Murcia

82 1% Javier Fernandez Gallardo, Francisco Viudes Fernandez (9K) y 128 contactos mas en comin

Marta Soto « Ter

- . . Mensaje
Técnico de desarrollo y Biocontrol en INSUR PROTECCION VEGETAL
Cartagena

*

3 ores » José Giménez Sanchez, Antonio Vidal Casais y 36 contactos en comin mas

Amira ROUDJ - 1er

. Mensaje
Ooredoo Algérie
0 s
Argelia
82 Pierre KEMLIN, Riad 4 Mezi y 30 contactos mas en comiin
Fernando P. Gomez Molina - 1er .
Mensaje
o Director General en PROEXPORT
Murcia
.

B8 1 Javier Fernandez Gallardo, Francisco Viudes Fernandez {9K) y 99 contactos mas en comin

LinkedIn offers another way to search for people, always clicking on "My network" but
this time selecting the "Contacts” option. This action takes us to a management tab for
imported contacts, either by phone or by email account, as can be seen below:

¢

Publicidad

m Q Buscar p == . = @ 9 &
Empleos Menszjes  Motificaciones

nicia Mired
Contactos guardados (e eia g SR St ag '

Contactos importados: 1661 ( @ﬁadir mas comact(y )

I Q Buscar por nombre o empresa

COrdenar por: Agregados recientemente v

&, Exportar contactos

Imene Benmansour G estiona tus contactos
Creacion: 13/12/2021 & sincronizados
Saida Mostadi

:

Creaciér: 411272021 See who's hiring
on Linkedln.

e

Fti Belgique
i o

Creacion:

Magdalena UPCT
- U

Creacién

Andreea Upct

Creacién: 19/11/2021

Acercade  Accesibilidad  Centro de ayuda
s~

Domus Invest Javier

Creacién: 9/11/2021

Opciones de publicidad  Publicidad
Servicios empresaniales v

Descargar |a aplicacion de Linkedin ~ Mas
Esther Hernandez . 2°

r en Integracién Socia Linked [l Linkedin Corperation @ 2023

oo@oooooo

ﬂi Mensajes
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It must be remembered that Linked In not only allows you to search for people, but
also for companies, groups, associations, events, etc. For this reason, it would be
enough to follow the same steps, first clicking on "manage my network” and then on
the action that we would like to manage:

L H = @ »H 4 @
nicio Mi red Empleocs Mensajes  Motificaciones Yow Publicida
Invitaciones Gestionar
Newsletter « Cada mes
AbdelHakim Kellouche t= hz invitade a suscribirte 2 Delphi, tutos et Ignorar (Aceptar)
T exemples
Ver todo
J [ C05AS CHULAS = - — ~— lnu"n PGREZ CHES
RA FROFES Tanaiace soci
)?' 150 I .
s & k- o

Santiago Martinez Ortiz Borja Odriozola Laura P.

Finally, LinkedIn also offers the possibility to offer or look for work and to consult
messages. For this reason, we have to click on the icons tha